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9.2.2.1 YAvIMIvisuimazNTUINTeE ey
(Sustainable Tourism and Hospitality)
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TMI102  Introduction to Tourism, Hotel and Hospitality
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TMI103  Thai and Southeast Asian History for Tourism
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TMI104  Sustainable Tourism Management based on Natural Resources and Environment
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9.2.2.2 yavsinamAniieatin (Professional Guide)
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TMI105  Service Psychology and Personality Development
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TMI106  Principles of Professional Tour Guides and Tour Leaders
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TMI107  Art History for Tourism
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TMI108  English for Tourist Guide

Anvuariinmslinundsnauludndndaamerd fnishaseussanuau deyaiugiuieaty
Uszmelne wagdsyiRmansvesineusiazgralis samdansussersanuivieaiionddyuesussmelne

LALANTLALINUNITUITNUEDIUN

9.2.2.3 YI¥MsInL NN (Tour Arrangement)
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TMI201  Professional Ethics and Laws for Tourism
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TMI202  Tourist Behavior and Cross-Cultural Communication
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UaN203  MIINUNLLAZATIALLTIEN 3(2-2-5)
TMI203  Tour Planning and Arranging
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TMI204  English for Tourism
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9.2.2.4 ypivimsiammisaiieademelladsmase
(Tourism Management with Contemporary Technology)
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TMI205  Human Resource Potential Development in Tourism Industry
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TMI206  Digital Technology for Tourism Industry
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UAN207  MINAIAUALNITATINUTUINIIN TR 9TlEn 3(2-2-5)
TMI207  Tourism Marketing and Branding
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uan208  Awssnquiiienisdeanslugsiavieadien 2(1-2-3)
TMI208  English for Communication in Tourism Business
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(Systematic Tourism Planning and Development Socially Creative)
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uam301  ladafnduazmsvudsdmivgnanmnssuvioadien 2(2-0-4)
TMI301  Losgistics and Transport for Tourism Industry
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TMI302  Tourism Planning and Development for Creative Economy
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TMI303  Principles of Tourism Management for All
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9.2.2.6 yoRvmadugusznaumsvisaiieslugaaielval
(Tour Operator in the Modern Era)
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TMI304  Risk and Crisis Management for Tourism
AnwUsziamvesaudesdinsenusegnanvnssunsie il Baazuing wwaAannsIans
mdssaznyIngedmiugsiaviouiiswazuinng madadulalunnzanudsazanuliviuey
Msusmseadaudamsmsvisadisinaruinns msdeansanuidsuazingd nsdanisanudasade
tivieadien Msuseiufy msitunensaniigingd nagnslunstiestunaranuansenuandofiti Tsa

JPUw wardunensing dmsfinwuenanuilive Seuin1sInnsANEsmM NN TioANg kA USNNS
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TMI305  Entrepreneurship for Tourism Business
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9.2.2.7 YAV IMIHAUNNELIABATUYAFMNTTUVIBANYWATUINNT
(Developing Research Skills in Tourism and Hospitality Industry)
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uando1  dunniunsvienileazuinng 2(1-2-3)
TMI401  Seminar in Tourism and Hospitality
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TMI402  Fundamental Research in Tourism and Hospitality
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9.2.3.1.1 Y nminasmAiansvisaiien (Fenfeu 1 e3v)
(Foreign Language for Tourism)
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TMI211  Fundamental Chinese for Tourism
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TMI221  Fundamental Japanese for Tourism

AnwnundUudowiuionisdears Indusinugdiunisils wa 81w uazidou ileamnsa
Ul luTinUses iy wasn1sdnindien deaumnediunisiendien unaununfiiiestesdunis

7199u9187

U231 ﬂmm%’amaﬁugmtﬁamiﬁ/iaat,ﬁ?im 3(2-2-5)
TMI231  Fundamental French for Tourism
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TMI241  Fundamental Spanish for Tourism
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(Foreign Languages for Tour Guides Communication)
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TMI212  Chinese for Tour Guides Communication
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TMI222  Japanese for Tour Guides Communication
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TMI232  French for Tour Guides Communication
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TMI242  Spanish for Tour Guides Communication
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(Foreign Languages for Hospitality Industry)
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TMI313  Chinese for Hospitality Industry
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TMI323  Japanese for Hospitality Industry
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TMI333  French for Hospitality Industry
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TMI343  Spanish for Hospitality Industry
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9.2.3.2 Idanawisanie fmusliidenSeu 1 gl valivesnit 10 vdiein 3nyn
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nguirNssanisnsvieiiensausiis (Contemporary Tourism Management)

9.2.3.2.1 YeAvIMssAnINEvisuieteAIWATR

(New S-Curve Tourism Management)
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TMI351  Special Interest Tourism Management

AnwuuAn Anumune Useian wazguuuunisdanisgsiavissiisanauunliuanuala
filmwwostinvisadierluiagdu wadnssudnvieniisd wuilduuazanunisainsvieaiorguuuusngg
Ainnginisinnisgsiavioniismuauaulafiay waziuvnanisdansgsievieadisdmuniala

NAYDL9E98Y



w352 Msdnnisnisvieadieandeguaim 2(1-2-3)
TMI352  Health Tourism Management
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TMI353  Airline Business Management
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(Creative Experiential Tourism Management)
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TMI454  Creative Tourism Recreation Management
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TMI455  Creative Tourism Innovation Management
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(Hotel and Cruise Line Business Management)
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TMI361  Food and Beverage Business Management
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TMI362  Accommodation Business Management for Environmentally Friendly
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TMI363  Cruise Tourism
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9.2.3.2.4 YAIVINFIANIIINAG (MICE Business Management)
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TMId64  Meeting and Exhibition Management
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TMI465  Event management
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NEUIVIIANITUNMIHBESENBNTSYIBANEY (Communication Innovation for Tourism)

9.2.3.2.5 Yy IFasIMIviaaiien (Tourism Communication)
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TMI371  Interpretation for tourism
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TMI372  News and Feature Writing for Tourism
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TMI373  Tourism Communication Ethics
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TMIA74  Virtual Tourism
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TMI475  Media Production for Tourism in Digital Age
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9.2.3.2.7 yAvMsvisaiieadaliiag (Ecotourism)
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TMI381  Agrotourism and Farm stay

ANWIAINMNNY AUAIATY DIAUTENBY WUIAA JUWUY LAZHANTENUVBINITVO T 67
Baununs MIsansninensveadisndanens ssdnsiiiatestunsvieafiondanuns mssaiwnusy
wazrsuaRS NM3TRRNITULAETBNTANEAT NMIIUHLUSMSTANSNSToadisndununsuasns
Uszfiuma LU uwauInIsieufisndunens uaznsaianwnisioad sadaunenslulssimenay

ANUSEINA

WaN382  nsvieddieuuunanAeuasiumunnisnanaud 2(1-2-3)

TMI382  Adventure and Outdoor Recreation Tourism
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TMI383  Marine and Coastal Tourism Management
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9.2.3.2.8 YAIYIMIAANM UM IMUFTH (Cultural Capital Management)
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TMI484  Cultural Capital Management for Tourism
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TMI485  Souvenir Business Management
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TMI403  Occupational Practicum in Tourism and Hospitality Industry
Anuszaunsailvnlugramnssuveaiisinazuinislumitsnuizuna f53amia vie
gsiaenu lidesndt 1 aanisAne neldnismuaureseransdiivinw Tagtanugtanma
aanguiunazaraufjuanidannsdnululdiuaniunisaiata fnmsdgulinadeiuneazideaves
nsfnUszaunisalBundn msdnaveyszaunmsalivdn wazdnistdudmeiiosfvsetamnisin

UsgaumsaiiintuswaziauaiuziumauidyniidiSegadlumes

uandod  aviafnwmsgramnITIvieaisnaruINg 6(0-18-0)
TMI404  Co-operative Education in Tourism and Hospitality Industry
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