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8.1.1 Y¥A3¥1 MsHALINTYiBaigag1edsEy

(Sustainable Tourism Management Development)
NNe511 ndNN1SNNTTANSNISenTisegnedadiy

STM511 Principles of Sustainable Tourism Management
512 MATeifiensimuviedie

STM512 Research for Tourism Development

8.1.2 YATUT NITIUAUNRAIUIAVNIEUAEN190E198 98U

(Sustainable Destinations Development Planning)
V513 NAgNENIINAIAAIIEUaIENIa

STM513 Destination Marketing Strategy

AMB514 UlBUBRAZAISILEUTRIUIN S0 Tieag e adu

STM514 Policy and Sustainable Tourism Development Planning
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(Sustainable Contemporary Tourism Business Management)
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STM515 Contemporary Tourism Management Situations
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STM516 Social Enterprise for Sustainable Tourism Development
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(Nichce Tourism Management)
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STM521 Alternative Tourism Management
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STM522 Sustainable Tourism Development for All
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8.2.2 Yn3Y1 nénnsIansnisvieaiisadmiugusznaunis
(Tourism Management for Entrepreneur)
8523 Msdansauidsaaringanisallugnavinssmiouiien 3(2-2-5)
STM523 Risk and Crisis Management in the Tourism Industry
Ane524 MsdansgsRTTuNNsANSYIB e 2(1-2-3)
STM524 Recreational Tourism Business Management

8.2.3 yav1 waluladiaAtiReanisviaailen
(Multimedia Technology for Tourism Business)
e525 ineluladAdvialiiossiaviesilen 2(1-2-3)
STM525 Digital Technology for Tourism Business
NNe526 M3venuuvdetaffifeiienisvieadie 3(2-2-5)
STM526 Multimedia Design for Tourism
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(Sustainable Tourism Promotion based on Soft Power)
AMB527 gendnnefiilen g va e 2(1-2-3)
STM527 Soft Power for Tourism Community Development
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STM528 Designing for Sustainable Tourism Activities with Soft Power

8.2.5 YA mii’fﬂmsmivimLﬁﬂqqmqua
(High-Quality Tourism Management)
nNe529 wé’ﬂmi%’@mimivimt,ﬁmamquq 2(1-2-3)
STM529 Principle of High-Quality Tourism Management
nne530 msﬁmmLLazﬁ'aLa'%mmﬁ‘viaﬂl,ﬁsraﬂmmﬂ/\@ﬂ 3(2-2-5)
STM530 High-Quality Tourism Development and Promotion

8.2.6 YAV NMIIANTITNANIANLABLALITUBLIUA
(Special Festival and Event Management)
ANY531 UENNITINNITINANIANLAYUAZITUBLIUA 2(1-2-3)
STM531 Principle of Special Festival and Event
AMe532 MSANUHUANSIMANaRLAYLALUBLIUA 3(2-2-5)
STM532 Pacticum in Special Festival and Event
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(Environmental Management and Ecotourism)
Me533 Msdnnisssiavieniiniiduinsiudsnndouuasdny 3(2-2-5)
STM533 Social and Environmentally Friendly Tourism Business Management
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STM534 Biodiversity Management for Ecotourism



8.2.8 03w MsTansTmussunaznliaandaditanisvisuilen
(Cultural Management and Landscape Architecture for Tourism)
AMe535 Madnnismsvienilendeiuusssuuasvaiug 3(2-2-5)
STM535 Ethnic and Cultural Tourism Management
Me536 M3dansdanadeuiionsinnsgiiandndnissvienilen 3(2-2-5)
STM536 Environmental Management for Landscape Architecture in Tourism
8.2.9 yn3v1 Msvisuilndeulesgiinig
(Regional Linkage Tourism)
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STM537 Regional Tourism Policy
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STM538 Dynamic of Regional Linkage Tourism
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(Sustainable Tourism Management Development)
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To study of concepts and theories related to tourism management, Principles of
tourism development, Types of tourism, Tourism resource management, Sustainable
tourism and impacts, Analyze current and future marketing situations and strategic
marketing management processes in the tourism industry, Concepts and Theories about
Destination Management, Marketing Communications, Market Environment. The study of
research processes and procedures, Identifying research problems that related with the
current tourism situation, Research collecting data and analysis of research results in
sustainable tourism destination development.

Ane511 wénN1sNsIanIsNvieaiienagnedeBy 3(2-2-5)

STM511 Principles of Sustainable Tourism Management
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To study of concepts and theories related to tourism management, Principles of tourism
development, Types of tourism, tourism resource management, Sustainable tourism and their
impacts on social, Cultural, economic and environmental aspects, Tourism carrying capacity,
Characteristics and operations of businesses in the tourism industry, Ethics of entrepreneurs, Tourist
behavior, the role of tourism stakeholders, Problems and challenges of the tourism industry, Tourist
attraction management, Development of facilities to support tourism, trend analysis in the tourism
industry, Case studies analysis of tourist attraction management for sustainable development in

internal, Regional and global levels.

ANE512 N15IVULNDNITNAIUIYIBILNY? 3(2-2-5)

STM512 Research for Tourism Development
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To study of processes and procedures in research, Formulating research
problems in line with current tourism and service situations, Analytical literature review,
Variables and conceptual framework for research, Research hypotheses, research
methodology, Quantitative and qualitative data analysis, Research interpretation, Research
proposal writing, Research report presentation as well as the application of research results
in the development of tourism and service industries.

9.1.2 YA3Y1 MIMUHURRUIAVNIBUaBN e BY

(Sustainable Destinations Development Planning)
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The study of concept and social theories for sustainable tourism development
planning by considering the value creation on social and environmental impacts through
the analysis of situations, Problems and interesting issues related to the tourism industry.
Reviewing relevant literature to organize academic seminars on tourism and implements
projects on tourism business management to develop business, Sustainable development
tourism or processes that enhance the potential of local communities and organize

effective tours.

nmes513 ﬂaqwémmmﬂqﬂwmﬂﬂmama 3(2-2-5)

STM513 Destinations Marketing Strategy
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To study of concepts and theories related to tourism destinations, Tourist
behavior, Marketing communication, Environmental market factors, Strategic marketing
management processes, Destination marketing organizations, Destination image, destination

branding, The role of government, Marketing strategy development, Marketing research,

Effective destination management with identity, Sustainable value addition, Case study.



Ane514 WleU1BuaENTINUNUTAILIN S iagnadeBiu 3(2-2-5)

STM514 Policy and Sustainable Tourism Development Planning
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To study of changes in the current tourism situation/ Impacts on tourism,
Concepts, and theories of social for strategic planning for tourism development, Policy
Analysis, Planning for the development promotes the economy socially responsible and
environmentally friendly tourism at local, national and international levels. Practices for
making a sustainable tourism development plan under the world dynamics a case study
analysis.

9.1.3 yn3r Msdanisgiavieaiierwadvegndsdy

(Sustainable Contemporary Tourism Business Management)
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To study of sustainable tourism situation and related issues, Apply research
results and knowledge in the tourism industry. This course focuses on innovation in
sustainable tourism business management, Aiming to generate new ideas and foster
innovation in the tourism sector. Additionally, it contributes to the expansion of thesis or

individual study topics within this field.

AME515 da1UN15AINTSINNINISTIBa RS INELY 3(2-2-5)
STM515 Contemporary Tourism Management Situations
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To study of data collection, Analyze the situation, Problem and interesting topics
about tourism industry for discussion, Creating a tourism conference and workshop, Using
tourism management theory and concept to solve problem, and case study analysis, Study
and search journals to present research paper, answer question, Discuss interesting topics,

Apply knowledge to develop a thesis or individual study.

516 gsnaiadeanlunisiauinsvieailenagnedsdu 3(2-2-5)

STM516 Social Enterprise for Sustainable Tourism Development
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To study of principles of social enterprise, Analysis of social enterprise
environment, Being an entrepreneurship, Development of innovative projects in sustainable
tourism business management by creating and filtering new ideas creativity management
process to create innovation. Being an entrepreneur who can handle a business and budget
while promoting the potential of local communities while considering the impact on the
environment and using innovation to boost the efficiency, value, and worthiness of tourism
enterprises. A field trip study is available for developing businesses, innovating, and

planning trips.
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9.2.1 YA3¥1 AsIANTTViBuiEaNIZNgY

(Nichce Tourism Management)
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To study of specific tourist groups’s behavior, The principles of managing tourism
based on the special interests of tourists, Analyzing trends in various forms of specialized
group tourism for future planning, Designing, and Managing Sustainable Specialized Group

Tourism.

Ane521 Msdanisnsviesileamnaden 2(1-2-3)

STM521 Alternative Tourism Management
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To study of principles, Concepts, Meanings, Types, Characteristics, and forms of
special interest tourism, Tourism Management for Special Interest Tourists in the Modern
Era, Special Interest Tourism Activities, Behavior and needs of special interest tourists,
Analysis of special interest tourism management, Policies and Guidelines for Managing
Special Interest Tourism, The Situation and Trends of Tourism in the Future and Sustainable

Management of Alternative Tourism

AME522 MsRRIINSTiasiieiarut s iy 3(2-2-5)

STM522 Sustainable Tourism Development for All
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To study of principles, Concepts, Importance of Tourism for All, Types of Tourists,
Attractions and Activities, Elements of Tourism Development, Market Management,
Planning Access to Tourist Attractions, Development Principles for Sustainable Tourism for

All, Design and Development of Sustainable Tourism Facilities for All in the Future
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(Tourism Management for Entrepreneur)
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To study of Principles of Tourism Recreation, Sustainable Tourism Recreation
Management for Entrepreneurs, Managing Recreational Facilities and Amenities, Risk
Analysis and Assessment for Safe and Sustainable Risk and Crisis Management in Tourism

Destinations.

ne523 n'l'si'l'mm'im'mLﬁlENLLa33nqmmmﬂuqﬂmwniimiauﬁm 3(2-2-5)

STM523 Risk and Crisis Management in the Tourism Industry
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To study of principles of Risk management, Tourist safety, Models of Crisis
Management in Tourism Destinations, Workflow of tourism and Services risk management
tools, Analysis of principles of Risk assessment and Crisis management, Post-crisis mental
health management, Insurance, Preparation of a tourism risk management plan and Case

Study analysis.

nne524 msﬁ'ﬂmiqiﬁ%ﬁuwmmimivimLﬁm 2(1-2-3)

STM524 Recreational Tourism Business Management
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To study of concept and principles of tourism recreation, Recreation tourism
attraction, Recreation tourism management for entrepreneur, Development of managerial
systems for sustainable recreation tourism, Quality standards for recreation tourism, Facility
management in recreation tourism, Recreational area, and facility standard for all, Factors

for success of recreational tourism business entrepreneurs and case study analysis.
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(Multimedia Technology for Tourism)
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To study of Multimedia Technology Tourism Management, types of Multimedia
Technology for Organizations, Modern Technology, Planning for using technology, Creating
Content and Controlling Media Related to Technology, Planning the Use of Multimedia
Technology for Tourism in a Responsible and Ethical Way.

nme525 walulagfdaegsnavieaied 2(1-2-3)

STM725 Digital Technology for Tourism
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To study of Digital Technology for Tourism, Planning for the use of Digital
Technology to develop tourism, Types of Multimedia Technology for Organizations, Digital
Technology Tools for Modern Tourism, Trends of Multimedia Technology for Tourism in
the future, Laws and Regulations related to Digital Technology for Tourism, Practical training

in Digital Technology for Tourism.

NNE526 N1598NLUUHNARNLRELINENISIBINYA 3(2-2-5)

STM726 Multimedia Design for Tourism
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To study the Types of multimedia for tourism, Design principles for Multimedia
Tourism, Planning for Multimedia Design, Basic Technologies in Multimedia Production,
Behavior of Multimedia Tourism Recipients, Designing Multimedia Tourism, The program of

Practical training in Digital Technology for Tourism.
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(Sustainable Tourism Promotion based on Softpower)
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To study of concepts and theories related Sustainable Tourism Promotion based
on Softpower to raise awareness of the importance and value of existing resources.

Additionally, exploring how to manage and promote sustainable tourism through the design

of activities on the foundation of soft power.
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STM527 Softpower for Tourismm Community Development
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To study of concepts and theories related to Softpower for Tourism Community,
principles of tourism development, types of Softpower, resource management, special
characteristics, and components of soft power in the tourism industry. Softpower’s trend

analysis for the tourism industry and case studies analysis.
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STM528 Designing for Sustainable Tourism Activities with Soft Power
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To study of concepts about Soft Power Resource Management, Principles of
Sustainable Tourism, Type of Resource, Tourism Resource Management, Sustainable

tourism activity design, Impacts of tourism activity design.



9.2.5 YA miﬁ'ﬂmimivimLﬁmﬂmmwgﬂ
(High-Quality Tourism Management)
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To study of key concepts and principles of high-quality tourism to create
outstanding travel experiences. Promoting high-quality tourism and connecting it with other
industries to enhance tourism's value. Developing policies and strategies to boost high-
quality tourism, thus fostering the growth of the tourism industry, and gaining a competitive

edge in the market.
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STM529 Principle of High-Quality Tourism Management
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To study of ideas principles roles relevance patterns and characteristics of High-
quality tourist development Investigate the possibilities and difficulties in an industry
Competitive advantage in marketing for High-quality tourism Tourism management for
creating the best impression Case studies analysis of High-quality tourism management in

Thailand and foreign countries.
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STM530 High-Quality Tourism Development and Promotion
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To study of policies and strategies for encouraging High-quality tourism Project
support of High-quality tourism in Thailand and foreign countries The integration of the
tourist industry with other sectors The value added of tourism through Business tourism
Health tourism Cruise tourism Regional tourism linkage and Implement practicum

techniques to support the design and development of High-quality tourism
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(Special Festival and Event Management)

MsAnELAn nuifiiedunsianamenmaiiaswazaudioud elvinsewings
AMUAIRY LA AMAIUBINITNEINTMNIANMS T Wesugha denu wardwInday iedanis
L%ﬂﬂaqwﬂumi’g’mLLNumi'cffm’]u 1A39N13 ANTIY Lﬁ@ﬁ%"}%ﬁﬁh%’]%ﬂi@ﬁﬁ] NIUNTZUIUNIT
genuUUWANIafAmwaz LW Tuiiniseanuuuindesiioflldlunsdoasuasyssvrdumiug

To study of concepts and theories related to managing special festivals and
events to realize the importance and value of intellectual, economic, social and
environmental heritage resources. To strategically manage the planning of events, projects,
and activities, and to create economic value through the process of designing special

festivals and events. Including designing tools used for communication and public relations.

NNE531 YANNITIANITNANTANLALLAZITUDLIUA 2(1-2-3)

STM531 Principle of Special Festival and Event
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To study of concepts and principles of special festivals and events management,
Elements of special festivals and events, target setting, Recognize the potential of unique
and highly valuable resources, Tools used to manage economic, Social, environmental, and
intellectual heritage, Principles of strategic management, Management of special festivals
and events both domestically and internationally, Study of cities that use special festivals

and events as strategies for tourism development.
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STM532 Pacticum in Special Festival and Event
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To study of elements in festival development, creating a positive image, planning
festivals, projects, and activities to create economic value, festival design process for
development, details of the designing special festivals and events, including the design of
communication tools, public relations appropriate to the context and analyze the impacts

that will be received from special festivals and events.
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(Environmental Management and Ecotourism)

nMs@nwinsdanisgsfaluningaamnssuvieaiien uaAaNITaNITVieaieIeEns
ety sufamavienisudeuiny Wedemgianudiiusvessyuuinafunmsvieadisafifiaany
vannanenstinmlvaenadesiuinusssnvesuvulundasyiesiu uanduinstudundouls
g egaE

To study of business management in tourism industry, the concept of sustainable
tourism including conservation tourism, analyze relationship management between
ecosystem and tourism, theory of recreational impact in attractions, biodiversity
management related to each local culture including analyzing the case studies from

entrepreneurs' experiences in eco-friendly tourism industry.

533 Nsiannsgsivviauilsalluiinsiuduindouuazdeny 3(2-2-5)

STM533 Social and Environmentally Friendly Tourism Business Management
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To study of business management in tourism industry Concept and pattern of
Sustainable tourism Green management tourism Tourism business management for social
enterprise Circular economy Low - carbon tourism Designing of environmental management
system Environmental standards and laws related tourism industry Guidelines for business
operation in social and environmental tourism industry Business ethics Maintaining balance
and combining benefits from tourism Case study analysis of Entrepreneurs' experiences in

the environmentally friendly tourism industry.
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STMb534 Biodiversity Management for Ecotourism
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To study of management and conservation of biodiversity ecosystems and the
environment The relationship between ecosystems and tourism Recreational impact
management theory Ecotourism management in each category and Ecotourism
management approach based on the balance of biodiversity preservation Suitable forms
and activities of ecotourism Management the principle of conservation of natural resources
and Biodiversity conservation related to local community culture
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(Cultural Management and Landscape Architecture for Tourism)
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To study of concept about cultural tourism, landscape components in the
dimensions of nature, society, and art and culture. Principles of designing landscapes and
architecture in tourist destinations, including analyzing the impact of the interior design of

these tourist destinations. This is aimed at sustainable management of the environment

and tourism infrastructure.
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STM535 Ethnic and Cultural Tourism Management
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To study of concept about Cultural tourism Ethnic tourism Cultural patterns and
adaptation of ethnic groups in modern conditions Create tourist attractions tourist routes
and the management of cultural tourism The new ethnic tourism initiatives by cultural
communities local communities and ethnic communities The analysis of tourist behavior

obstacles and solutions related to cultural and ethnic tourism management in Thailand

and the ASEAN region.
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STM536 Environmental Management for Landscape Architecture in Tourism
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To study of concepts about environmental management Recognizing the
importance and value of the landscape Landscape components in natural social artistic
and cultural dimensions Principles philosophy theory and concepts of ecological landscape
design Introduction to landscape architecture management in tourist attractions Analysis of
the impact of interior design in tourist attractions The concept of architectural heritage
conservation with tourism and related concepts
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(Regional Linkage Tourism)
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To study of meaning, principles and concepts of regional tourism management
covering social, economic, and environmental issues, analysis of co-cultural roots. Tourism
policy to drive the economy, Environmental cooperation, towards sustainable regional

linkage tourism including social and environmental responsibility.
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STM537 Regional Tourism Policy
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To study of policies related to tourism management in the region Social,
economic, and environmental issues The considerations of state-to-state tourism
cooperation Tourism beyond the confines of nation-state borders Creating historical
narratives for collaborative tourism Seeking common ground and preserving differences in

regional tourism.
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STM538 Dynamic of Regional Linkage Tourism
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To study of concept about tourism dynamics that interconnect regions Tourism
addresses shared social economic and environmental issues within the region Transcending
nation-state borders Pilgrimage tourism Tourism as an economic driver Environmental

tourism Analyzing the common cultural roots of the region Regional tourism conflicts and

Social and environmental responsibility
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